
LIST OF TABLES 

Table Title Page 

1.1 Population and literacy rate of districts of North Bengal 5 

3.1 Marketed surplus output ratio of important agricultural commodities 43 

in India at different points of time 

3.2 Marketed surplus of agricultural commodities 44 

3.3 Distribution of marketed surplus by holding size-group (1950-51) 45 

3.4 Marketed surplus of paddy/rice, wheat and maize on different size 45 

group of farms in India (1983-84) 

3.5 Relative infrastructure development index in states oflndia 51 

(All India =100) 

3.6 Length of roads in India 

3.7 No of transport vehicles in India 

3.8 Road connectivity of villages in India till middle of nineties 

3.9 State-wise storage facilities in India 

3.10 Number of capacity of warehouses in India (Including hired) 

3.11 Storage capacity of Food Corporation oflndia 

3.12 Storage capacity available in India, 2000-01 

3.13 Growth of cold storage facility in India 

3.14 State-wise cold storage facilities in India 

3.15 Sector-wise availability of cold storage capacity (2005) 

3.16 Value of agricultural commodities graded in India 

3.17 State-wise grading facilities in India 

3.18 Offices and laboratories of the Directorate of Marketing and 

Inspection 

3.19 State-wise agmark nodes in India 

3.20 Price Spread in food grains in India 

3.21 Price Spread in liilseeds, fruits an~ vegetables in India 

3.22 Price Spread in onion, cotton, tobacco and pulses in India 

3.23 Price Spread in private and institutional channels 

in selected agriculture commodities in India 

53 

54 

54 

56 

57 

58 

59 

60 

61 

62 

64 

65 

66 

69 

72 

73 

74 

74 



3.24 Number of agricultural produce markets in India 

3.25 Number of wholesale assembling, rural primary and regulated 

markets in states oflndia (As on 31.03.2008) 

3.26 State-wise area served by regulated market 

4.1 Area and production of principal crops in Coochbehar district 

of North Bengal 

4.2 Area and production of principal crops in Darjeeling district 

of North Bengal 

4.3 Area and production of principal crops in Jalpaiguri district 

of North Bengal 

4.4 Area and production of principal crops in Uttar Dinajpur district 

of North Bengal 

4.5 Area and production of principal crops in Dakshin Dinajpur district 

of North Bengal 

4.6 Area and production of principal crops in Maida district 

of North Bengal 

4.7 Primary haats/markets of districts of North Bengal 

4.8 District wise Regulated Marketing Committees 

4.9 Warehouses in Coochbehar 

4.10 Warehouses in Jalpaiguri 

4.11 Warehouses in Darjeeling 

4.12 Warehouses in Uttar Dinajpur 

4.13 Warehouses in Dakshin Dinajpur 

4.14 Warehouses in Maida 

4.15 District wise details of cold storages 

6.1 General characteristics of sample.farmer 

6.2 Distribution of literacy level among the sample farmers 

family member 

6.3 Age group wise distribution of sample farmers 

6.4. Channel-wise and different farm size wise distribution of 

sample farmers 

6.5 Distribution of quantity of jute marketed through different 

marketing channels 

ii 

77 

78 

80 

94 

94 

95 

95 

96 

96 

98 

98 

99 

99 

100 

100 

100 

101 

101 

127 

127 

127 

129 

130 



6.6 Category-wise number of farmers disposed jute in different places 131 

6.7 Category-wise quantity of jute disposed in different places 132 

6.8 Category wise number of farmers disposed jute through 133 

different intermediaries 

6.9 Quantity of jute sold by different category of farmers to 134 

different intermediaries 

6.10 Category-wise number of farmers disposed jute in different seasons 136 

6.11 Category-wise quantity of jute disposed in different seasons 136 

6.12 Pattern of price received by the producer in different seasons 137 

6.13 Pattern of price received by the producers from different 138 

intermediaries in peak period and post harvest period 

6.14 Item-wise cost of marketing incurred by producer farmer in 140 

different marketing channels 

6.15 Item-wise marketing cost incurred by farias in different 140 

marketing channels 

6.16 Item-wise marketing cost incurred by aratdars in different 141 

marketing channels 

6.17 Item-wise marketing cost incurred by balers in different 141 

marketing channels 

6.18 Channel-wise distribution of marketing cost 142 

6.19 Channel-wise distribution of marketing margin of intermediaries 143 

6.20 Channel-wise distribution of marketing cost and margin 143 

6.21 Price Spread 146 

6.22 Producer's share in consumer's (jute mill) rupee 146 

6.23 Marketing efficiency in different marketing channels by 147 

Shepherd's Index Method 

6.24 Marketing efficiency in different marketing channels by 148 

Acharya's Modified Method 

6.25 Marketing efficiency in different marketing channels by 148 

Composite Index Method 

6.26 Model summary 151 

6.27 Coefficients 151 

6.28 Means of transportation used by producers for moving jute to market 153 

iii 



6.29 Frequency distribution of marketing problems faced by 156 

producer farmers 

7.1 Year wise total production of jute and its procurement 161 

by the JCI 

7.2 MSP and Ruling Market Rate as on: 301
h Jun- 2011 162 

(2010-2011 Crop Year) 

7.3 Minimum Support Price for raw jute at up-country markets 164 

in different jute growing states for 2011-12 season 

·.,, 

iv 



6.29 Frequency distribution of marketing problems faced by 156 

producer farmers 

7.1 Year wise total production of jute and its procurement 161 

by the JCI 

7.2 MSP and Ruling Market Rate as on: 30th Jun- 2011 162 

(2010-2011 Crop Year) 

7.3 Minimum Support Price for raw jute at up-country markets 164 

in different jute growing states for 2011-12 season 

iv 



LIST OF FIGURES 

Calendar 

4.1 Crops cultivated throughout the year 

Tree Diagram 

4.1 Paddy marketing channels 

4.2 Wheat marketing channels 

4.3 Chilli marketing channels 

4.4 Mustards marketing channels 

4.5 Potato marketing channels 

4.6 Potato marketing channels 

4.7 Vegetables marketing channels 

4.8 Cabbage marketing channels 

4.9 Cauliflower marketing channels 

4.10 Tomato marketing channels 

5.1 Common marketing channels of jute 

5.2 Jute marketing channels (Prasad, 2005) 

5.3 Jute marketing channels (Roul, 2009) 

5.4 Jute marketing channels (Barbhuiya, 1987) 

6.1 Jute Marketing channels 

Pie-Chart 

6.1 Distribution of quantity of jute marketed through 

different marketing channels 

Bar Diagram 

6.1 Channel-wise and farm size wise distribution 

of sample farmers 

6.2 

6.3 

6.4 

6.5 

Category-wise number of farmers disposed jute in different places 

Category-wise quantity of jute disposed in different places 

Category wise number of farmers disposed jute through 

different intermediaries 

Quantity of jute sold by different category of farmers to 

different intermediaries 

v 

Page 

92 

103 

103 

104 

105 

105 

106 

107 

107 

108 

109 

117 

117 

118 

119 

128 

130 

130 

132 

132 

134 

134 



6.6 Category-wise number of farmers disposed jute in different seasons 

6.7 Category-wise quantity of jute disposed in different seasons 

6.8 Pattern of price received by the producer in different seasons 

6.9 Channel-wise distribution of total marketing cost 

6.10 Channel-wise distribution of marketing margin of 

intermediaries 

6.11 Means of transportation used by producers for moving jute 

to market 

VI 

136 

137 

137 

142 

143 

153 


