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5.1. Introduction 

The significance of developing the economic status is identified through the socio-

economic characteristics of a particular region. Ecotourism is considered as the fulcrum 

for economic development in Sikkim. The comprehensive approach towards the 

objective emphasizes on scrutinizing the impact of ecotourism on village economy, 

development of village society and concern for conservation of the environment 

through the assessment of demographic factors (age, sex, locality, occupation, 

education, livestock population, agriculture, household, eco-tourism activity, etc.).In 

the study, examining the ecotourism opportunities, the awareness of the local people 

and their expectations and role in ecotourism have been determined and the perceptions 

of the local people of the socio-cultural and economic impacts of ecotourism were 

elucidated. In this chapter, the relationship between socio-cultural and economic 

impacts and local people’s involvement with tourism have been assessed. The purpose 

and aim of the study are to look for an answer to questions of: “what might be the 

effects of ecotourism in the rural area?” and “what would be the opinions and 

contributions of the local people regarding the creation and development of 

ecotourism?” The correlation of the social and economic factors and the effects of 

ecotourism were explored through survey method and factor analysis was conducted. 

5.1.1. Sources of data 

         The study included both the primary and secondary data sources. The major data 

and information pertaining to the study were collected from the primary sources. The 

data were collected at micro-level by selecting the four research sites, namely Aritar, 

Kewzing, Darap, and Yuksom as the case study areas. To get all sorts of information 

regarding socio-economic characteristics and their impact on tourism and vice versa, 

and to know the people’s perception and behaviour in detail, a structured questionnaire 

was prepared for random sampling. In total 146 respondents were interviewed. 

Relevant and pertinent information was collected and assembled to know the ground 

realities of tourism and its related activities. Moreover, literature related to the study 

area and its concerned resources were collected and consulted to understand the issues 
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related to tourism and its further possible impacts from different perspectives. Lastly, 

all the data were analysed by applying various statistical methods and techniques, for 

instance, pie charts, circular diagrams, linear curves, block diagrams, comparative bar 

diagram were used to depict the major socio-economic variables as well as their 

frequency distribution. Likewise tourist potential areas were analysed and highlighted 

with the help of figures, tables and relevant information to understand the existing 

situation. 

5.1.2. Respondents 

The respondents in the four locations for case study were selected at random. 

Although there was no gender bias in selecting the respondents, the majority of the 

respondents involved in ecotourism sector in sample areas were found to consist of 

females. The table below shows the gender-wise distribution of 146 respondents. 

Table 4: Gender of Respondent 

Gender No. of Respondents Percentage 

Male 36 24.7 

Female 110 75.3 

Total 146 100.0 

Table 1 shows that out of total 146 respondents, 110 (75.3%) were females and 

36 (24.7%) were males. More females than males were involved in ecotourism 

activities and for this reason larger number of female respondents were represented in 

this study. 
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Figure 9: Gender of Respondent 

 

For the present study respondents were chosen from a wide range of age group. 

This was done with the intention of trying to understand the impact of ecotourism 

activities on people belonging to different age groups and maturity levels.    

Table 5: Age of the Respondents 

No. of 

Respondents 

Minimum age of the 

Respondents 

Maximum age of 

the Respondents 

Average age of the 

Respondents 

146 21 75 48 

The age of the respondents ranged from 21 to 75 years. The average age of the 

respondents was 48, which indicates many of them entered the field of ecotourism 

comparatively late.  
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Figure 10: Age of Respondents 

 

The respondents belonged to four villages, namely, Aritar, Darap, Kewzing and 

Yaksam. A deliberate attempt was made to get more or less even number of respondents 

from each village, but, Kewzing, an upcoming tourism destination provided higher 

number of respondents.  

Table 6:  Village-wise Distribution of Respondents 

Name of the Village No. of Respondents Percentage 

Aritar 33 22.6 

Darap 35 24.0 

Kewzing 43 29.5 

Yuksom 35 24.0 

Total 146 100.0 
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Table 7 shows the distribution of 146 respondents from the selected regions. 

Majority of the respondents 43(29.5%) belonged to Kewzing village,  Kewzing is the 

village where highest ecotourism activities were taking place among all the districts, 

and for this reason majority of the respondents were selected from this village. From 

the villages of Darap and Yuksom 35 (24%) respondents each were selected for this 

study. The lowest number of respondents 33 (22.6%) were selected from the village of 

Aritar.  

Figure 11: Village-wise Distribution of Respondents 

 

5.2. Ecotourism as an Occupation 

In order to understand ecotourism as an important occupation in the study area 

the respondents were asked to mention the type of ecotourism activity they were 

involved in. 
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Table 7: Occupational Breakup of Respondents 

Occupation No. of Respondents Percentage 
Home Stay 73 50.00 
Lodge 20 13.70 
Tourist Guide 18 12.33 
Business Shop/ 
Restaurant 

32 21.92 

Driver 2 1.37 
General Manager 1 0.68 
Total  146 100.00 

Table 8 depicts the types of occupation of 146 respondents out of which 73 

(50.00%) respondents were running home stays, 32 (21.92%) respondents owned 

shop/restaurant, 20(13.70%) respondents owned lodges, 18 (12.33%) respondents were 

tourist guides, 2 (1.37%) respondents were drivers and 1 (0.68%) respondent worked as 

manager in hotel. 

Figure 12: Occupational Breakup of Respondents 

 

The graph shows that running home stays was their major ecotourism related 

activity.This was because the home stays, unlike the hotels provided the tourists a taste 
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of the local culture and hospitality. Many of the home stays served the tourists local 

homemade food which attracted lot of tourists who preferred home stays instead of the 

hotels. The second most prominent business among the people associated with 

ecotourism was running shops and restaurants. There were 32 (21.92%) respondents 

who either owned a shop or a restaurant. The shops provided tourists an opportunity to 

buy locally made items like blankets, sweaters, etc. useful in the cold climate of 

Sikkim. The local shops also provided the tourists with local handicrafts for which 

there was big demand. Similarly the restaurants also provided the tourists with the local 

food which was very popular among the visitors. This was the reason for quite a 

number of respondents being involved in restaurant business. There were 20 (13.70%) 

respondents who owned lodges, which provided the tourists accommodation. There 

were 18 (12.33%) respondents who worked as tourist guides. Only two respondents 

(1.37%) worked as drivers and one (0.68%) worked as a general manager in a hotel.In 

order to measure the work experience of the respondents in the field of ecotourism, the 

respondents were asked to mention the years of experience in the field of ecotourism. 

Table 8: Years in Tourism Occupation 

Year No. of Respondents Percentage 
1989 1 0.7 
1996 2 1.4 
1998 2 1.4 
1999 2 1.4 
2000 8 5.5 
2001 6 4.1 
2002 20 13.7 
2003 7 4.8 
2004 17 11.6 
2005 14 9.6 
2006 16 11.0 
2007 13 8.9 
2008 7 4.8 
2009 4 2.7 
2010 17 11.6 
2011 3 2.1 
2012 4 2.7 
2013 2 1.4 
2014 1 0.7 
Total 146 100.0 
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Table 9 represents the involvement of 146 respondents in ecotourism in terms of their 

years of experience. The table shows that 2002 was a trend setter for ecotourism 

activities accounting for maximum number of respondents joining the business. After 

the year 2002, number of people involved in ecotourism increased steadily for three 

successive years.  The table also conveys that ecotourism in Sikkim gained importance 

since 2000. There was substantial increase in ecotourism from the year 2000 to 2010, 

but from the year 2011 to 2014 the increase was marginal. This may be either due to a 

considerable number of people already persisting in ecotourism related activities, or 

ecotourism might not have proved to be a fruitful career for others.   

Figure 13: Years in Tourism Occupation 

 
       The duration of respondents engaged in ecotourism in terms of number of months 
in a year is shown in table 6. 
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Table 9: Number of Months engaged in Ecotourism 

No. of Months Respondents Percentage 

1 2 1.4 

2 3 2.1 

3 5 3.4 

4 21 14.4 

5 7 4.8 

6 47 32.2 

7 13 8.9 

8 26 17.8 

9 5 3.4 

10 8 5.5 

11 2 1.4 

12 2 1.4 

14 1 0.7 

24 3 2.1 

48 1 0.7 

Total 146 100.0 

 

The highest number of the respondents (47) were involved in ecotourism 

activity for 6 months in a year; the next major number of respondents (26) were 

involved in ecotourism for 8 months, followed by 21 respondents who were involved in 

these activities for 4 months. The peak tourist seasons in Sikkim are March to June and 

September to October. Therefore, peak tourist season lasts for 6 months in a year. The 

table given above shows that the respondents in the study area were involved with 

tourism at least for 4 months and at most for 8 months, but some respondents were 

engaged in tourism activities throughout the year. For rest of the year, the respondents 

depended on other minor activities. 
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Figure 14: Number of Months Engaged in Ecotourism 

 

To understand if ecotourism provided the respondents with enough income, the 

respondents were asked if they were engaged in occupations other than ecotourism. The 

other occupations varied widely from services allied to tourism business to farming, 

trade, nursing, labour and local government (Panchayat).  
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Table 10: Other Occupations 

Type of Occupation Respondents Percent 

Nil 60 41.10 

Panchayat 6 4.11 

Farmer  11 7.53 

Guide, Travel Agency 1 0.68 

Business/Shop/Restaurant  63 43.15 

Nurse 4 2.74 

Labour 1 0.68 

Total 146 100.00 

Table 10 shows that out of 146 respondents, almost half of the respondents’ 

occupation was related to tourism and its allied activities. The remaining half of the 

respondents were involved in Panchayat, farming, travel agencies, shops, restaurants, 

nursing and labour. Ecotourism activities influenced the native and local people of 

Sikkim to earn their living mainly from tourism related activities. The major share of 

employment for the local community was in allied services associated with tourism 

such as, boarding and lodging, transport, travel agency, tour guide and other travel 

related facilities. 

Figure 15: Other Occupational Break-ups 
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 Out of 146 respondents, 60 (41.10%) respondents were not involved in any 

occupation other than tourism, which establishes the fact that the income through 

tourism alone was sufficient for their living. However, 63 (43.15%) respondents were 

engaged in other business/shop/Restaurants, whilst 11 (7.53%) respondents were 

engaged in farming, 6 (4.11%) respondents were working as panchayat members, 4 

(2.74%) respondents were nurses and 1 (0.68%) respondent each worked as labourer 

and guide in travel agency. This is indicative of the fact that a substantial number of 

respondents became dependent only on ecotourism. The survey revealed that for about 

40% of the people living in the study area ecotourism had been a profitable venture.  

Table 11 represents the respondents’ duration of involvement in other 

occupation. Out of total respondents 86 were involved in occupations other than 

ecotourism. The duration of involvement in other sectors was usually up to twelve 

months but there were 4 respondents who had been in other sectors for more than 24 

months but less than 60 months 

Table 11 : Number of Months in other Occupation 

No. of Months Respondents Percentage 
2 6 6.98 
3 5 5.81 
4 9 10.47 
5 9 10.47 
6 8 9.30 
7 9 10.47 
8 11 12.79 
9 6 6.98 
10 7 8.14 
11 5 5.81 
12 7 8.14 
24 1 1.16 
48 2 2.33 
60 1 1.16 

Total 86 100.00 

. 
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Figure 16: Number of Months in other Occupation 

 

5.3. Ecotourism Facilities 

Since the tourists visiting ecotourism destinations require different facilities, 

during site-specific surveys the respondents were asked if they owned any tourism 

facilities. Table 9 shows the tourism facilities owned by the respondents. 

Table 12: Ownership of Tourism Facility 

Facility Respondents Percent 

Taxi 26 17.81 

Pack Animal  23 15.75 

Tent 25 17.12 

Hotel  43 29.45 

Restaurant 20 13.70 

Other  9 6.16 

Total 146 100.00 
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The allied services of tourism included transport facilities, accommodation, 

restaurants, and related services. Majority of the respondents owned hotels and the 

remaining respondents provided services such as taxi or pack animal, tents, restaurant 

and others. Offering accommodation was the most prominent business related to 

ecotourism in Sikkim. Majority of the respondents offered paying guest facilities by 

keeping an additional room in their home for tourists. Since Sikkim has a hilly terrain, 

transport facilities by means of pack animals also gained interest along with taxi 

services.  

Figure 17: Ownership of Tourism Facility 

 

 Out of 146 respondents, 43 (29.45%) respondents owned hotels, 26 (17.81%) 

respondents owned a taxi, 25 (17.12%) respondents owned a tent, 23 (15.75%) 

respondents owned a pack animal, 20 (13.70%) respondents owned a restaurant, and 9 

(6.16%) respondents owned other tourism facilities. 

5.4. Domestic Amenities 

 In order to understand the economic condition of the respondents before getting 

into ecotourism and after becoming the part of ecotourism, the respondents were asked 

to tell whether they owned facilities such as, car, two wheeler, cable TV and 

refrigerator. 
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Table 13:   Domestic Amenities: Own Car 

 Respondents Percent 

Before  73 50.0 

After 73 50.0 

Total 146 100.0 

Table 13 represents the respondents’ car ownership before and after entering 

into ecotourism. The statistics exhibit that half of the respondents owned car before 

entering into tourism business which validated the fact that owing a car was an added 

facility that encouraged them to enter in tourism business. On the other, the remaining 

half of the respondents owned car after entering into tourism which indicates that 

tourism improved their earnings and lifestyles. The data are indicative of the fact that 

50% of the respondents were able to improve their economic situation after getting into 

ecotourism related occupation. 

Figure 18: Domestic Amenities: Own Car 
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The respondents were further asked if they owned a two wheeler. It is interesting to 

note that all the respondents owned cars and two wheelers. Some of them owned a 

vehicle before joining the venture, while the rest acquired them after joining the 

ecotourism business. Table 14 indicates the two-wheeler ownership of respondents 

before and after their involvement in ecotourism.  

Table 14:  Domestic Amenities: Two Wheeler 

 Respondents Percent 

Before  66 45.2 

After 80 54.8 

Total 146 100.0 

 

Figure 19: Domestic Amenities: Two Wheeler 

 

Out of the 146 respondents, 66 (45.2%) respondents owned a two wheeler 

before engaging in ecotourism and 80 (54.8%) respondents bought a two-wheeler after 

getting into ecotourism. In other words ecotourism played a major role in improving the 
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economic condition of the people in the area of study. Majority of the respondents were 

able to afford a two wheeler after getting into an occupation related to ecotourism. This 

reflects that ecotourism has improved the socio-economic status of the respondents. 

During the survey it was found that cable TV has become an integral part of life 

even in distant villages. Table 15 depicts the respondents’ possession of cable TV 

connection before and after entering ecotourism. This question was asked to understand 

the economic condition of the respondents. 

Table 15: Domestic Amenities: Cable TV 

 Respondents Percentage 

Before 89 61.0 

After 57 39.0 

Total 146 100.0 

 

Figure 20: Domestic Amenities: Cable TV 
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All the 146 respondents who were interviewed for the purpose of the present 

study stated that they owned a cable TV connection, out of which 61% already had the 

amenity while 39% availed of the facility after they entered tourism business. 

Ecotourism might have made 39% of the respondents marginally richer to afford cable 

connection. However, cable connection is considered a basic amenity, and therefore, it 

is not considered a means to enhance ecotourism activity. 

Table 16 depicts the possession of refrigerator as a domestic amenity before and 

after engaging in ecotourism. Although owning a refrigerator was not very common in 

Sikkim, many residents in the study area acquired the gadget even before they started 

ecotourism. Similar to owning cable TV connection, use of a refrigerator too was not 

seen as a booster of ecotourism activities. 

Table 16: Domestic Amenities: Refrigerator 

 Frequency Percent 

Before  82 56.2 

After 64 43.8 

Total 146 100.0 

 

Figure 21: Domestic Amenities: Refrigerator 
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Out of 146 respondents, 82 (56.2%) respondents owned a refrigerator before they got 

involved with ecotourism which indicates that majority of the respondents’ economic 

status was good enough to possess a refrigerator. However, it seems, earnings from 

ecotourism helped 64 (43.8%) respondents to own a refrigerator after they joined 

ecotourism sector. 

5.5. Economic Indicators 

The land holding of an individual not only shows his social status but also 

indicates an additional source of income for the individual. In order to know the 

economic position of the respondents they were asked about the land holdings they 

owned. 

Table 17: Ownership of Land Holding 

Size of Land in 

Acres 

Respondents Percent 

<2 50 34.2 

2-4 35 24.0 

4-6 34 23.3 

6-10 10 6.8 

>10 17 11.6 

Total 146 100.0 

Table 17 displays the size of land owned by the respondents.Since the primary 

occupation in Sikkim is agriculture, all the respondents owned land before entering into 

ecotourism activities. The frequency distribution of the respondents’ land holding size 

indicates that majority of them were small and medium farmers and only very few were 

large farmers.  All the 146 respondents who were selected for the present study stated 

that they owned a piece of land. Out of them, 50 (34.2%) respondents were small and 

marginal farmers, who owned land less than 2 acres. Of the rest, 35 (24.0%) 

respondents owned land between 2 to 4 acres, 34 (23.3%) respondents owned 4 to 6 

acres, 10 (6.8%) respondents owned 6 to 10 acres, and 17 (11.6%) respondents owned 

more than 10 acres of land. The data show that only few farmers owned significant size 

of land and can be called large farmers. 
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Figure 22 : Ownership of Land Holding 

 

As all the respondents possessed land it was important to know whether they gave any 

importance to agriculture as a means of livelihood. 

Table 18: Cultivated or Not 

Land Status Respondents Percent 

Cultivated 122 83.6 

Uncultivated 24 16.4 

Total 146 100.0 

Since all the respondents owned land, the respondents were further asked if they 

cultivated their land. Table 15 represents the nature of the land owned by the 

respondents. As the primary occupation of Sikkim is agriculture, all the respondents 

own a piece of land. Data collected through questionnaire show that majority (84%) of 

the farmers had cultivable land and only 16% of the respondents had non-cultivable 

land. This validates the fact that agriculture is still the mainstay of the people in 

Sikkim. 
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Figure 23: Cultivated or Not 

 

An effort was made to find out what types of crops were being cultivated by those 

involved in ecotourism as some crops are grown for self use whereas others are grown 

for marketing and earning of livelihood. 

Table 19: Major Crops Cultivated 

Type of Crop Frequency Percent 

Maize 109 89.3 

Wheat 28 23.0 

Rice/Paddy 60 49.2 

Cotton 6 4.9 

Vegetables  11 9.0 

Others 28 22.9 

The respondents who were involved in cultivation of crops were asked what 

type of crops they grew. The crops cultivated in Sikkim are maize, wheat, rice, cotton, 

vegetables, etc. Table 16 represents the types of crops cultivated in their lands. Of all 

the crops maize was grown by the majority of respondents (109 nos., 89.3%). Maize is 

part of staple diet of the people of Sikkim, and so it was an obvious choice. Besides, 60 

(49.2%) respondents cultivated rice which is the most important staple food of the 
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people in Sikkim. Further there were 28 (23.0%) respondents who cultivated wheat and 

28 (22.9%) respondents cultivated other crops. There were 11 (9.0%) respondents who 

cultivated vegetables and only 6 (4.9%) of the respondents were involved in the 

cultivation of cotton.  

Figure 24: Major Crops Cultivated 

 

To know whether interest in ecotourism was due to low income from agriculture or 

otherwise, the respondents were asked about their earnings from agriculture. 

Table 20: Earnings from agricultural crops 

Earning in Rs. Respondents Percent 

<5000 10 8.20 

5000-10000 42 34.43 

10000-20000 40 32.79 

20000-30000 8 6.56 

30000-50000 7 5.74 

>50000 15 12.30 

Total No. of respondents 122 100.00 
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Table 21 represents the annual earnings of the respondents (in thousands) from 

agriculture. The income ranges of the respondents were from less than Rs. 5000 to 

more than Rs. 50000. The results display that majority of the respondents earned in the 

range of Rs. 5000 to Rs. 10000 and Rs. 10000 to Rs. 20000. The table shows that 

majority of respondents earned a small amount of income from agricultural crops. 

There were 40 (32.79%) respondents who stated that they earned between Rs.10000 to 

Rs.20000 from agricultural crops in a year. Further there were 15 (12.30%) respondents 

who stated that they earned more than Rs. 50000 per year from agricultural crops. This 

shows that only a few of the respondents had substantial earnings from cultivation of 

agricultural crops. There were  10 (8.20%) respondents who earned less than Rs. 5000, 

8 (6.56%) respondents earned between Rs.20000 to Rs.30000 and 7 (5.74%) 

respondents earned Rs.30000 to Rs.50000 a year from agricultural crops. The data 

show that only for a few people agricultural activity was lucrative, but for the rest it 

was not sufficient for their living.  

Figure 25:Earnings from Agricultural Crops 
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Livestock keeping is a part and parcel of agriculture based rural economy and it 

was considered relevant to know whether people supplemented their income with 

livestock keeping or depended only on ecotourism. 

Table 21: Type of Livestock kept in the Household 

Live Stock 
Respondents 

with one 
Livestock 

Respondents with 
multiple Livestock Percent of B 

 
Percent 

of C 

Household with no 
live stock 6 1 1.82 1.5 

Cow 90 20 33.58 33.33 
Sheep 15 4 5.59 6.34 
Pig 58 8 21.64 12.69 
Goat 50 5 18.65 7.93 
Hen/ Chicken 49 25 18.28 82.53 
Total livestock 268 63 100.00 100.00 

 

Figure 26: Type of Livestock kept in the Household (single livestock) 
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Figure 27: Type of Livestock in the Household (Multiple Livestock) 

 

Ownership of livestock is an important characteristic of rural life and Sikkim is no 

exception. Livestock not only makes up a major part of the diet of the people, it also 

provides additional source of income to the families. Possession of livestock in a hilly 

terrain is almost universal for supplementing the livelihood of people. Majority of the 

people in the study area possess cow; in addition many people possess other livestock, 

such as sheep, pig, goat, poultry, etc. 

Table 21 shows the frequency distribution of livestock possessed by the 

respondents. One respondent may have more than one livestock. However, the number 

of different livestock owned individually could not be segregated, and therefore, the 

total number of livestock owned by the respondents was mentioned. Out of the 146 

respondents majority stated that they owned cow. The milk and milk products made up 

a major share of the diet of people and for this reason cows were owned by people. 

Besides, hen/ chicken too made up a major part of the diet. The Figures 26 and 27 

depict the respondents’ possession of different types of livestock. 

 

 

 

 

 

134 



Chapter 5: Socio-Economic Characteristics 
 

Table 22: Earnings from Livestock 

Earnings in Rs Respondents Percent 

<2000 58 41.4 

2000-4000 14 10.0 

4000-6000 19 13.6 

6000-10000 26 18.6 

>10000 23 16.4 

Total 140 100.0 

 

Figure 28:Earnings per Month from the Livestock 

 

The respondents were further asked about the income they earned from their 

livestock. The earnings through livestock per month is shown in table 19. Out of 140 

respondents, 58 (41.4%) respondents earned less than Rs. 2000 per month. This is 

indicative of the fact that for majority of people livestock was not the main source of 

income and they supplemented their income from other sources. 26 (18.6%) 
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respondents earned between Rs 6000-10000 per month, while 23 (16.4%) respondents 

stated that they earned more than Rs. 10000 a month from livestock. This shows that 

only a few people among the respondents had a significant income from their livestock. 

19 (13.6%) respondents earned between Rs. 4000 to Rs.6000 while 14 (10.0%) 

respondents stated that they earned between Rs. 2000 to Rs.4000 from their livestock. 

Clearly, livestock was not the major source income of the respondents. 

5.6. Social Indicators: Basic Amenities 

Education is always seen as an important means of attaining social mobility. 

Education provides individuals with new employment opportunities and also helps in 

improving the social status. To understand the level of educational awareness and its 

significance for the future generation, the respondents were asked if they had any 

school going children. 

Table 23: School Going Children of the Respondents 

No. of Children Respondents Percent 

Not going to School 8 5.5 

1 36 24.7 

2 63 43.2 

3 16 11.0 

4 10 6.8 

5 3 2.1 

6 6 4.1 

7 1 0.7 

8 1 0.7 

9 1 0.7 

10 1 0.7 

Total 146 100.0 

Table 20 shows the educational status of the respondents’ children. Out of 146 

respondents, 8 (5.5%) respondents did not have any school going children, 63 (43.2%) 

respondents’ children studied in 2nd Standard, 36 (24.7%) respondents’ children studied 

in 1st Standard, 16 (11.0%) respondents’ children were in 3rd Standard,  10 (6.8%) 

respondents’ children were in 4th Standard,  6 (4.1%) respondents’ children were in 6th 

136 



Chapter 5: Socio-Economic Characteristics 
 

Standard, 3 (2.1%) respondents’ children were in 5th Standard, and children of 1 (0.7%) 

respondent each were in 7th, 8th, 9th and 10th Standard respectively. All the 

respondents valued education and sent their children to school. 

Figure 29: School Going Children of the Respondents 

 

Majority of the respondents’ had young children and it was witnessed than the 

awareness for education gained its significance only in recent years after adopting to a 

better lifestyle through the earnings obtained from tourism. This indicates that tourism 

has enriched their lifestyles and education. 
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In order to understand the basic amenities available to the respondents they 

were asked if they had water supply facility. Table 24 represents the respondents’ 

accessibility to water resources. Out of the 146 respondents, 127 (87.0%) respondents 

availed water supply whereas 19 (13.0%) respondents did not have water supply. 

Table 24: Water Supply 

Status Respondents Percentage 

Yes 127 87.0 

No 19 13.0 

Total 146 100.0 

 

 

Figure 30: Water supply 

 

The respondents were asked if they had travelled outside of Sikkim for tourism or any 

other purpose. Table 25 represents the respondents’ number of trips out of Sikkim.  
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Table 25 : Number of Trips made by the Respondents Outside Sikkim 

No. of Trips Respondents Percent 

0 32 21.9 

1 20 13.7 

2 53 36.3 

3 19 13.0 

4 11 7.5 

5 5 3.4 

6 3 2.1 

7 2 1.4 

10 1 0.7 

Total 146 100.0 

Out of 146 respondents, 32 (21.9%) respondents never moved out of Sikkim at 

all, while 53 (36.3%) respondents made 2 trips, 20 (13.7%) respondents made single 

trip, 19 (13.0%) respondents made 3 trips, 11 (7.5%) respondents made 4 trips, 5 

(3.4%) respondents made 5 trips, 3 (2.1%) respondents made 6 trips, 2 (1.4%) 

respondents made 7 trips, one respondent (0.7%) had travelled 10 times. It is evident 

that majority of the respondents did not frequently travel outside of Sikkim. The need 

for moving frequently outside the state was not felt by them as the majority of 

respondents found their livelihood in the state itself. 

Figure 31: Number of Trips made by the Respondents Outside Sikkim 
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In order to know the level of access people had to basic medical facilities the 

respondents were asked what type of medical Centre they visited during the time of 

medical needs.  Table 26 depicts the respondents’ visit to government medical centers. 

Table 26: Visited Government Medical Centre 

Status Respondents Percentage 

Yes 124 84.9 

No 22 15.1 

Total 146 100.0 

 

Figure 32: Visited Government Medical Centre 

 

Out of 146 respondents, 124 (84.9%) respondents accessed the medical facility 

when they needed medical assistance. There were 22 (15.1%) respondents who stated 

that they did not visit the government medical facility when they needed medical 

assistance. The data show that majority of the respondents preferred to visit a 

government medical facility over private medical facility that are supposed to be 

expensive. This indicates that the economic status of the people was not high enough to 

afford private medical facilities.  
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The respondents in the study were asked if they were beneficiaries of any 

government schemes, such as Capacity Building, NREGA, Government Farm, 

Department of Education, Panchayat, Home Department, National Corps, etc. 

 

Table 27: Government Schemes for Employment 

 

Scheme Respondents Percentage 

Capacity 3 9.1 

NREGA 10 30.3 

Farmer 8 24.2 

Education Department  9 27.3 

Panchayat 1 3.0 

Home Department 1 3.0 

National Corps 1 3.0 

Total 33 100.0 

Table 27 displays the various government schemes operating in Sikkim and the 

distribution of beneficiary respondents under such schemes. Out of the 146 respondents 

only 33 respondents stated that they were beneficiaries of government schemes. 

Majority (10,30.3%) of the respondents stated that they were the beneficiaries of 

NREGA scheme of the government. There were 9 (27.3%) respondents who stated that 

they were beneficiaries of the schemes of the education department. There were 8 

(24.2%) respondents who stated that they were beneficiaries of the government 

schemes for the farmers. There were 3 (9.1%) respondents who stated that they were 

beneficiaries of government capacity schemes. There was one respondent each who 

was the beneficiary of Panchayat, Home Department and National Corps. The data 

shows that only a few people availed of the benefits of government schemes. This 

shows that majority of the respondents were able to earn enough income from other 

sources, of which ecotourism activities had a major share.  
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Figure 33: Government Scheme for Employment 
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Table 28: Work under NREGA Scheme 

Worked Respondents Percent 

Yes 10 6.85 

No 136 93.15 

Total 146 100.00 

The NREGA or National Rural Employment Guarantee Act was introduced in 

the year 2006 based on the provisions of the National Rural Employment Guarantee 

Act 2005. The main provision of the act was to provide the rural poor with livelihood 

security. This is done by providing people with at least 100 days of work in a year. This 

scheme is mainly targeted to help the unskilled rural poor in the rural areas. The 

respondents were asked if they were beneficiaries under the NREGA scheme. Table 24 

exhibits the respondents’ work under NREGA Scheme. Only 10 (6.85%) respondents 

stated that they were beneficiaries of the NREGA scheme. The remaining 136 (93.15%) 

respondents stated that they did not avail any benefits of the NREGA Scheme. The 

reason for this could be attributed to the fact that majority of the respondents earned 

enough from the ecotourism related occupation and they did not feel the need to enroll 

their names for employment under NREGA. 

Figure 34:Work under NREGA Scheme 
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Table 29 : Government Employee 

Government Job Respondents Percent 

Yes 21 14.4 

No 125 85.6 

Total 146 100.0 

The respondents were asked if they were employed in any government 

departments. Table 26 shows that out of 146 respondents only 21 (14.4%) worked in 

government departments. Larger number of respondents not employed by the 

government is indicative of the fact that lot of people are self-employed.  

 

Figure 35: Government Employee 
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Table 30: Type of Government Employment 

Type of Govt. Job Respondents Percent 

School Attendant 2 9.5 

Police 1 4.8 

Teacher 17 81.0 

National Corps 1 4.8 

Total 21 100.0 

The respondents who were employed in the government sector were further 

asked in which sector of the government they were employed in. Table 30 displays the 

respondents’ types of government jobs. Out of 21 respondents, 17 (81.0%) respondents 

worked as teachers, 2 (9.5%) respondents worked as school attendants, one (4.8%) 

respondent each worked as a police officer and a national corps member. The 

respondents working under government are mostly educated. 

Figure 36:Type of Government Employment 
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Table 31: Were you in Government Employment Before 

Status Respondents Percent 

Yes 4 3.2 

No 121 96.8 

Total 125 100.0 

 The respondents were asked if they were in government employment before 

starting to work in the field of ecotourism. Table 31 exhibits the respondents’ history of 

employment in government, if any. Of the 125 respondents, who were not government 

employees, when asked if they were in government service earlier, only 4 (3.2%) 

respondents stated they were government employees before joining ecotourism, and the 

remaining 121 (96.8%) respondents stated that they had never been government 

employees. This indicates the fact that respondents were more interested to work on 

self-employment. 

Figure 37: Were you in Government Employment Before 
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Table 32: If Yes, Type of Employment 

Status  Respondents Percent 

Police 1 25.0 

Teacher 3 75.0 

Total 4 100.0 

 

Figure 38: If Yes, Type of Employment 

 

The respondents who stated that they were involved in government employment 

earlier were further asked what type of employment they were involved in before 

turning to ecotourism. Table 32 identifies the types of prior government work of the 10 

respondents who worked in government before. Out of the 4 respondents who stated 

that they were employed in the government sector earlier, 3 (75.0%) respondents stated 

they worked as teachers. The remaining 1 (25.0%) respondent stated that he worked in 

the police department. The earnings provided by government has been insufficient for 

them, hence these respondents shifted towards ecotourism. 
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Table 33: Year when they stopped working 

Year Frequency Percent 

FY 1997 3 30 
FY 2008 2 20 
FY 2011 1 10 
FY 2013 4 40 

Total 10 100 

Figure 39: Year when they stopped working 

 

The respondents were asked in which year they stopped working in the 

government sector. Table 33 depicts that10 respondents’ year of resigning the 

government jobs. Out of 10 respondents, three respondent (30.0%) stopped working in 

the year 1997, two respondents(20%) stopped working in 2008, one respondent (10%) 

stopped working in the year  2011 and four respondents (40%) stopped working in the 

year 2013 respectively. There was no particular order of their resignation from 

government jobs as it was an independent decision of the respondents. 
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5.7 Conclusion 

The select 146 respondents for the study depicted the lifestyle in rural Sikkim 

before and after ecotourism activities were initiated. Though agriculture was the chief 

occupation earlier, ecotourism developed its pace in employment. The study also 

revealed the fact that majority of the respondents provided home stays and majority of 

them were involved for around 6 months in a year in ecotourism since 2002. The 

assorted socio-economic characteristic analysis proved the fact that ecotourism related 

activities significantly influenced the economic development in Sikkim. 

Ecotourism has the capacity to deliver a lot of economic benefits to traditional 

cultures. However, whether those benefits are realized depends on how well the 

ecotourism is managed. There is an urgent need for improved analysis of ecotourism 

issues as part of the ecotourism planning and development process. Ecotourism could 

be a tool for local empowerment, poverty alleviation and so on. This study revealed that 

ecotourism had a positive impact on the social aspects as it provided more and high 

quality services. The economic benefits of such an activity should accrue to the local 

population to ensure sustainability. Ecotourism enjoys a significant superiority over 

general tourism with regard to tourist arrivals and economic, social and environmental 

benefits.  
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