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Chapter 9  

Strategy for the development of Periodic market centres 

9.1 Introduction 

In the Uttar Dinajpur District, less attention has been given on planning of 

rural periodic marketing system. The State Government has not done any considerable job 

in the growth and planning of periodic market places in Uttar Dinajpur District. These 

markets are catering the daily needs of the rural populace. But instead of that it has 

neglected for a long time. It is for the negligence from the part of planning that some 

periodic markets are becoming abolished. Urbanization has encroached into the rural 

counterpart rapidly and as a result, these rural periodic markets are losing its ground for 

surviving. As a result, rural culture, rural transaction has been seized to flourish. Therefore 

a planned effort should be taken from the part of administrators for the sake of survival of 

periodic market centres. Some suggestion in this direction as follows:It has been envisaged 

that periodic market places may be reckoned as avenue for monitoring, planning and 

development of rural areas (Tamaskar, 1991).An efficient marketing system can provide 

better prices to producers and improve the availability of competitively priced produce to 

consumers. In some cases new periodic markets or improvements to existing periodic 

markets in rural areas can help overcome many of the marketing problems faced. 

However, before considering whether to carry out improvements to markets and what type 

of improvements to introduce, it is important to be sure that markets, or lack of them, 

represent the main problem. Other causes of inefficient marketing could be: 

 Poor roads; 

 A lack of knowledge about marketing, among farmers; 

 An inadequate quantity of products to attract sufficient traders. 

There is a need to develop proper perception towards rural market, 

particularly periodic markets; this should be developed in the mind of administrator as 

well as in general public. Planning can be viewed here in two perspectives: firstly, planned 

market sites and premises and secondly ,planning for local and village community 

development, effectively linked into the social set up (Tamaskar,1991).A vast majority of 

periodic markets  is unplanned and still remain unplanned. When an administrator and 

public will realize the importance of the rural periodic marketing system, it will be able to 

formulate plans and also implement them. It is not proper to think that agricultural 

development will automatically stimulate the marketing system of rural area. It is the 
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proper integrated plan which can revive the mortal condition of a periodic marketing 

system. The planning strategies of periodic market development should be divided into 

separate following categories: 

1. For areas having adequate number of periodic markets; 

2. For areas having limited number of periodic markets 

          Table No. 54 Number Periodic market Centres in Respect of Area & Population 

Blocks 
Area in 

sq. Km 

Population 

in Number 

No. of 

market 

centres 

Hemtabad 191.60 118822 22 

Kaliaganj 302.60 190019 23 

Chopra 378.39 223022 17 

Goalpokhar I 372.79 226472 10 

Islampur 331.20 241951 21 

Goalpokhar II 133.20 245430 10 

Itahr 427.60 249541 31 

Karandighi 389.01 318881 22 

Raiganj 472.20 362050 49 

Total 2998.59 2176188 205 

                              Source: Report West Bengal state Marketing Board 

9.1.1 Areas Having Adequate Number of Periodic Markets  

Raiganj Block, Kaliyaganj Block, Hemtabad Block, Islampur and Itahar 

Block are having adequate number of periodic markets. In these blocks there is no need of 

development of new markets as it would disturb the whole market ecological pattern. As 

we earlier studied that there should be some sort of spatio-temporal integration in an 

integrated marketing system. For example, lesser the temporal distance greater the spatial 

distance. In this ecology each and every market is in a balanced position. So the 

concentration should be given in the organizational set up periodic marketing system. 

 In many villages the space of market ground is insufficient for a huge gathering of 

the people. The situation frequently turned into congested as a rapid increase of 

threshold population. Therefore, looking for this situation the market may be shifted to 

the open space. This is up to the local organizer who will conduct a meeting to shift the 

marketplace into the suitable, open ground that a large congregation may be 
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accommodated. Simultaneously, it is the responsibility of market organizers to 

acknowledge the people who will turn into those market places regularly. 

 The exploitation of the small producer, who brings their products to sell in periodic 

market places, must be checked. This is more required to identify the small seller and try 

to increase their awareness of proper price of their product which they bring regularly to 

the periodic market places. During the visit in different market places it has been noticed 

that urban based traders and commission agents are hijacking these small sellers with 

their products. Later they compel them to sell the item at very lower price. It is the lack 

of awareness that these small sellers have scanty of knowledge regarding the price of a 

transaction of the same product in urban based and higher order market centres. So a 

proper awareness program should be conducted in some interior market centres from the 

part of market organizer and local people who may bring some consciousness to these 

small sellers. Meanwhile, an integrated marketing system brings some knowledge about 

the proper price of the product to the small sellers. This practice must be checked by 

adopting following measures: 

a) Proper supervision of local bodies 

b) To give the knowledge of the current price structure 

c) Purchase of farm products by village co-operative 

societies. 

 In spite of standardization of the weights and measures, many shopkeepers in 

periodic market places are using traditional balance and weights and take advantage of 

the illiteracy of rural consumers. Implementation of computerized weights and measure 

system may bring some transparency. Simultaneously occasional check of weights and 

measures will solve this problem. 

 As the periodic market centres in Uttar Dinajpur District are the large catcher of 

people from its surrounding, these market centres can be used as a nodal center of 

exchange of information to rural people. The new agricultural technique as a 

developmental impulse can be transmitted to rural people through these periodic market 

centres. Workers of Block level developmental office may provide information about 

different developmental program related to health, medical scheme, and different 

remuneration scheme through these market centres. As a result, people are eager to visit 

these market places for gathering of information about the various sponsored schemes. 

 Some renovation work is necessary in rural periodic markets in Uttar Dinajpur 

District. During the visit it is noticed that some haphazard development has been 
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occurring in some different periodic market places. Lack of space for parking and cattle 

marketing has created a congested environment round the market places. A separate 

place for parking, sanitation, cattle marketing is required for maintaining the weekly 

market site. In addition, trees may be planted surrounding the marketplaces as a most 

effective measure in this direction. 

All the improvement can be done by local people without expenditure. Only 

the thing required is the proper orientation towards periodic markets. If local people 

realize the need for the establishment of a new periodic market that should be done, 

otherwise there is no need for this super imposition. 

9.1.2 Areas having limited Number of Periodic Markets 

Karandighi, Goalpokhar-I, Goalpopokhar-II and Chopra blocks are having 

a limited number of periodic of periodic markets. In these blocks the periodic markets 

can be developed at new sites. Keeping in view the agricultural prospects these block 

require more periodic markets in the rural vicinity for proper marketing of perishable 

and non-perishable items. The decision regarding the new site for market centre should 

be taken at the administrative level and at the initial stage. The proper publicity should 

be given in order to develop perception towards these markets. In establishing local 

periodic markets administrators should take care of connectivity, centrality situation and 

physical accessibility. In Chopra block periodic market should be held for tea leaves 

where the people can converge to buy these leaves. A well documented industrial 

product manufactured adjacent to Chopra block, made from tea plant, timber and 

earthenware which should be properly managed to incur in these marketplaces. 

In addition, some proper management program should be implemented in the vicinity of 

periodic market places. Those are as follows: 

 Periodic markets are the expression of seasonality. Adequate storage facility is 

necessary to save farmers from exploitation at the time of harvesting. Perishable items 

are incurred seasonally in periodic market places. So preservation of these perishable 

commodities through storage facility may bring availability of those commodities 

throughout the year. Govt. Of India and West Bengal should sanction the storage facility 

for farmers near the periodic markets. 

 A complete development plan should be taken to mitigate the transportation 

problem. Rural link road development program should be adopted to connect the interior 

market places to its neighbouring counterpart. Similarly, proper inter market and 
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interstate transportation be provided in time for the benefit of traders. A scheme for 

providing free transport facility for small and marginal farmers for the transportation of 

their harvesting product should be launched. At least it may be quoted that proper 

transportation facility may bring bright and prosperous growth future for periodic 

market places. 

 The notion should be kept in mind that improvement or construction of only those 

periodic markets that have an assembly function and can promote agricultural 

production could be considered. The improvement of primary markets that have only a 

local retail function, or the construction of new markets, might be linked to those areas 

with an expanding population. On the basis of these above two efforts and its implement 

may result an integrated marketing system with vertical exchange in Uttar Dinajpur 

District. 

Conclusion: 

With the initiation of Urbanization, Industrialization, improvement of 

transportation, periodic market centres in Uttar Dinajpur District has a better prospect of 

growth. With the advancement of transportation and technological communication in 

rural areas periodic markets has got some impetus for becoming transformed into a 

newer marketing system.Proper planning must be initiated for survival of these internal 

marketing systems. 
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