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'CHAPTER EBIGIY

Qo!glu_p ion

Under the different Developaent rlm.lnduttrlu-_ in
,-our sountry are expanding in order to ‘raplace -the. important
'oonsmr goddngby hoxs usde prc_dgcu%? If the inoveased volume
- 'of production of these. industries are not disposed off Fx
‘- p_roduotion can ‘de rednced nor the prn@ cost of produetion
bs maintainedi Yhe present study envisages an assessasnd of
the present day rc‘tailiu in the country with respecs to
struoture, funstions,their problon) and effioiency’ The scops
of the -taay is however,linited to Siliguri only for practical
oonsiderationy

Sasllness of operation and individosl ownership of
retail stores are the main features.of retail trade in
Siliguri’ The retail sarketing of sanufaotured gonsumey goods
in 81)iguri s done primarily en small scalei The retail
stores are predominantly cwned by sole tradersi But in tuu;
trially sdvanced sconomy the number of sole traders engaged
in rounm ars sueh less ﬂun those in undordonlopoﬂ or
douloptu countries® As for example,in. the U.SeAcabous 7
per cont ot the ntunn‘ taonu.iu ays owned by lndivmnl
proprietorsy

Page 55. Han:r Valker Hepner, Modern Marketing- :
: 3

' Dynemics’ enid Management. i
1
Internatiorel -Student Eaition 1954 P /80



, Retail stors owrers in $1liguri are individuals or
firss -ajoruy of whom do lot hm -ny other type of .

IIL

hnnlnna ontorﬁrin“‘ Vuy !w of thu hsvo hrnnohn%?

- - .Majority of the nhop- ars. run uth-r by the. owner
v.u.loqq-;e,r: with asajstenos :from some.of. the ;ﬂl.'a-r.-. of the

‘| Senms ‘luu_tﬁli The. western asperiense sums .t,o.,bg ‘WI_I., o
shoyter working hours \ fox; she. qt;op.;mti'onla__xj;y where

. 1arge scale. retailing is donsf Probably with i_:l_,le‘x;a_a,:_oﬂ:, Lo
employmens of salaried staff this sloment of waste will
-DECORS- ROT®. wnlp,.lcw slthough ot the puﬁnt. EoRent, tho
praprutor retailer tupl the shep epen tor vo!y long hours

¢ 3t

put:ly bumo hil aliomﬂ.ﬂ un o! t:l.no :ls vary utthﬁ

.t Most of the reteil stores ars aﬂi‘;“ Small number of
014 retail shops im Siliguri may be due te the faes that
‘many of the- shops astablished around 1947 prodably do mot
sxist at present? The significance of the faot;however,is
. that most of the ratail shops are nsw; and thes they are

!
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11kely to b6 inexperienced. in marketing methods as & resnls

of whick their costs are likely to be high’
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The wholesslers and other sources of supply for _
retail goodm,it non.m m & BoTe lanntmou position
than the retailers 'aho bave to contaos the acuyoes anmd
obtain goods from thers by personal vieis This :lnmllbly :

: lnoruul yotailing coat &n snigurt.dno. the retailer '
haa to. :lnonr all the expenses ;tor & peraonsl visis hudu

loes of timel The Iituuon needs te bhe: l-pronl plruonmy
- when the rctanou tnm: that uprouu rth mm gcnlt tor

1 Fan

'tha nupply nr ¢ooﬂa to thu u'lon uutcl thu anoﬂnm

‘.'ilh I
: \ Il

thel . gruter nlrgn" ‘ o

_ Bctnu Imnnen is thamcd uuatly by tm mulou
own tnml.‘ norrovln; tron ‘Sapks and oredit from Suppliers ' .
ars also twt upomnt lonrou oz finsncing of rotan.
tudu*“ ltotunort al-o collect oapitsl of the business by
oomionnl bmmtm from trundt and roluuvu*‘ Leek of
capital hss been ﬂportcd by the rotanen as tho!r major
" worrys This may limit the capscity of the retatlers to

extend oredit faoility to their onlthlpuﬁ“

: '!hom u u.-'uuonnnty in retail business in S114goris
The peak season tt.arti from October and eontinwes upto
Maroh’ Almoss all the retailers stated that the pesak sosson
is d_ug to dry ten*:_t.h.r.hofbter aontitions of roads harveeting
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't"ouon,nrrim -and festivals like Durgs m-.x;ﬂn I?t'r and
ﬁiyalt% The rural populetion enjoy more ligquidity during this
poﬂ:od and s stated to bs in the habit ot paying vieits te
kaxin the nenrest town ;lhioh-:lo & digger market. than lsoad
omes’ Bven the urban population during this period emjoy more
11quidity Decause sither they do not have te remit monsy te
thedir homes in villages or thoy'_ recelive monlsy from hmE’ This
inoreases the bargaining sotivity o-t the entire populationy
The general decrsase in price lavel of food artioles 1ike
r!oo;vuot‘nblu.tioh.—tu.ult.-oto?‘-‘u another factor that
probably helps to inorsase buying oapacity in the peak uuur'
In the ophion of the retailers they would be able to uu
more of the lloﬂl ir on:ly the present quality ef the manue
factured gooal 4s l-pmcﬂ They attach m.ttr importanee
to guality improvement of the .oo(ll than en an inoreased
‘m(ln for themselves as & condition of their auocess in
retalling’

Whea ecmsidering the opinion snd buying hsbits of the
consumers of Siliguri,we had to bear this point in mind that
bulk of them have to put up with mush less income than 1s
found in the Western World where the similar goodl uay h

.....

titure a rolatauly smsller proporticn of the total inoome
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‘i thé advoinced ooubtries For iustancs 1h the T,&:A'
sxpenditure ' on' £00d constitutes’ only ' about’ '655-;;?% 'of
“the total disposable imovme (P.D.Conveise i Eleminis ‘st
Marketing PeBR) |

(i, .11 JC.appears that making purchase deeision iis: largely
& matter for the male member of .the family’ This appssrs '
g@?MG! samn contrary. to.the present dsy .experienes . 40 ::.
the Western World,vhere researches imdicate that purchise
decintons for such articles rest mainly with the housewives’
However;it s reported by the retailers;psrticularly of .
Bidhan Marked,thet the mumber of female CensSUmers aye i
graduslly increasing This may Ve takem as sn evidence of
what 18 1ikely to happsm dn future with inoreased ur‘b‘ani;‘
sation and -ineﬂﬁ-t:.-lnom of the. population? The -uk_ot,;
ing signiticance at ths moment of this dats,however is: that
it 1s the husbands who need to be p.uuudil and motivated
1f the goods are to be ogld‘iﬁ I!lo:miﬁ* mln reversed in

fauture’

. Bvening appsars to bhe & very pepular time ;o:; shopping
for non;porgnﬁa_blo consumer goods in this oountryi This ie
obnt.x__-ar_y to western shopping habits. vhers most of retasd -
shops are oionﬂ down in the eveningi. this pattern nppu'n:

—.._‘_,_‘-_—N-&_L

~y -

L

Page 59. (‘P'.D.' Converse : Elements of Marketing.
" Prentice Hell. 1958. Page 52.



%0 be fairly reasomable as climate of Siliguri mnkes worning
and evening as hours suitable for ontedoor movenentsy In view )
of the faot thet it 1s the menfolk that do most of shopping
vho keap bhusy in the morning honri im the performnnce of
their employments;it is quite rulomblc thad mnm .hop;-
ing should be relatively more popnlm The marketing signie
fiocanse of thisshowever¢is that vetail shops would have:to
ku"’.' open .8t 'night '_ind,:_c'ulu'; their, u;ot'.rﬁﬁy o_!oalt-l mns -.
& mottey of advantage. emplaying: people in tho oﬂni.u vbo oan |
do. sosie ‘othex work rest. of. the Ay

_ It tpp-m that m oonmon hm a tcir dogru of

‘ lomtr tonrdl part:l.ouhr ntsihtf" 011 th. avuru- nbaut ée

| per cent. of our utpondontt adnitted thnt. most of the tm |
they went to & part!.ouhr ntauor known to t.hon (su '!ablo
210)% In foot 4n en oxpnnd:lng oeonoay 3ike onro.thtro new
shops and naw shopping areas aro goin; up nthor upmly thta
bigh logalty of consumers to the retoilers appears to b &
great advantage from the point of view of =tratlo!fs’% m;oi '-loyuty
" is somsthing that is hoing promoted by large aoale rqﬁilus_
in the Western World by means of tremsndous amount ef effort%
As for example,through the issue of trading stanps gifts;etol
(See Table ;__atc)iﬁ‘
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It appears that bargalaing s’ e":&‘p’arht'iv‘al'y' ‘mo¥e '

.- populor emongst less eduoated psoplet-witih ﬁh‘yn&ti‘i»o&oﬂ!m
prefersncs: for dargaining is fonnd t’o---dtii_'lu’o% mtmr may
be. .saié of - the: consumer,one thing'is esrtain that ot i’otau;
ors are largely raspohsible’ for waintitntig & condition’ thas
is fovourable to%ﬁn wa'stom practives:: ror: :lnhtmu.mit
oonsumers ' folt: thati the, prloe iof ' the' dame ‘goods’ moa-dm
vary oonsidersbly from:shop: to shopsi As dong as the ‘price of

a stondardised menufactureéd item is: found to vary fiom' ehop
to shop,the. consumers: cannot but heve tendency of bargatning
lhoppiafs 'lhore :l- no. doubt th:t. tlu otﬂcienoy of our
romnng eou!d be :lnonuod u thu -uunuon m ohauu. _

An-effici ent larko'tm spsten Tequires "t_l':'a't consumers
skould be given carrect advice and mzomtaon by the
setailors’) Dut 1t sesms that abont om-third of /the consumare
have some kind.of & -;l.lol:, of trust in th.@: retallers as
sources of ’:lnif_omt:lofl::(su Table ;'..;10)33‘ It the iot,il_ldrs'
are not cble. to improve upon ‘this situstion,theslternative,
from the point -of view of 'o;lr nationsl oco‘nonﬁioma o dirset
promotion of market by the nsnufsctures the‘u_a;ﬂti‘%- Thelater -
course 1 not very eoonomioc dut it may be an insvitadble .
necessity in future§ .



62

About 61 per oent of the consumers felt thas retailers
did not encourage consumers visiting their shops only for
knowing what things ars availsble and what are the prioes’
This is frustrating becaise inh an expandimg economy the supply
creates its own demand by !ottm pesople know what s cvau;‘
sble end what is to ohoose’s Making decision about a purchase
invelves time ond thinking’ If the consumers are not allowed
this the alteraative msy be & greater saving boom for the
retsiler or for the mamufsoturer (See Table - 310)5

I# tﬁe Western World consumers,partioularly ot shopping
g00as  are woloomed to visis the shop although they may no
purchase’ About 89 per cent of the consumers folt that the
retailers could sake s better emvirommemt in their shop by
displaying prices of the goods they sell which wenld elininate
unmecessary labour of telling prices to mst_euatmn who meed
tize to make mp their mind (See Table ; 21_0)&' In faot this s
seldom done by our retailers and would greatly inorease their
eftioienoy 1f they do o7 This would slse make shoppimg more:
pleasant en the pm of the ocnsumsrs who are far from
sstisfied now with the hospitability they receiva from t.h-o' |
shops - "



notuler'c cxpann 1nomdo mu.ront.nght.tu. !
Ve YRR
. tranaport lnd othor ohmel. smec eo-t var:lu uoorﬂm

1 '

to tho mo.uu.looatlon und otmoﬂhip ot thoi ahop prc-
luos a gcnoul ooa!t -a;tutt tor ntn:lnu u aunmnt*.
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On tho mrago about 18’ poi' e-in' ot tho rupu lpolt by
LY H 4§

thl eon!mr u ﬂtll.ll.d by l rotu!l;r to oonr hie eon

[ WEH oyt i A

and prdﬂt.th 'rnt bem; pazd te tho nm tatemdiery

Ehne,s s TR . N SR \11. Ui

or the nm!aoturor u “the eno m bel Thie utmto.
tlm'mwu'.u aubjcct to nﬂom lmutlonn‘*’ It appom
that majority of: the retail stores have insome: below the
' taxable 12mitt On the basis: of the dats obtained in the
survey,it sppesrs that on the lﬁrm. the: net profit im
: retailing is' sbout 17 per cent . of the totsl invested.
capitali This return on the capital howsver,doss mot seem) -
' 40 be: large 4n view of the faot thas the bulk of the
 ratail establishments are m.r;dpoutod apd their personsl
" wages also oome under the saws hcmm: Ret profit after
-meeting all the expenses: on the average appears to bde |
about 8540 per cent on yoarly turmoveri A censidersble
variation on the retoiler's lurgin 1n found tm commodity
t0’ csmmodity and centre to oontn. ror exanple there is
very high margin on fragile artiocles like glass,tes oups,
etel ‘



!hc !ouowtng taotorl are affeoting the retalling

otﬂoimoy :n su'uhu
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(u)e

Lo tht tnilm ot ulum tml mtttnttonal ondtt
’ taonlty for tlio nuoml uplﬂl shortm‘vﬁ N

(@

tack of sales. promotional efforts. by the ﬂtliltﬁ
1ike displsy of price tegsy. Complain from the =

consumers. sbout. absence .0f persomal sttention from

the. utuln‘rn anrd lack of prioce mt&r_-,lt_r Totvwaen
the diftersnt stores,.

Absencs of Iutuuﬂoml tntnin; tacilitine tor

Ilutlng dctiolomln m tho tm-portation mton

ll” noruu- tho oost anl ruk of utuun; and

t.houhy aﬂoctt tho ﬂutnu otﬂolonoy@“

1astly the ﬂnﬂm ‘6t this study ars presented:

Inlow in a ¥abdle Form uhieh rovuln tho mtuu.problcu

and various othor upaou ot rotou trado ot lmtaoturcd

" oonsuser goods ia sﬂignﬂf;*
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' Pime consuming. and expensive process of obtaining ...
©.. the .SOPPIYE .
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